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RETAIL SECTOR //
KEY METRICS

Online salesOnline sales

$6.07b

Total retail salesTotal retail sales

$122bn
Retail businesses across NZ  Retail businesses across NZ  

36,903+

Average wageAverage wage

$28.87

People employedPeople employed

230k+



Delivering savingsDelivering savings
Offering better deals  
for members for key 
business services.

Events & networkingEvents & networking
Helping retailers  
meet others, share  
experiences and  
knowledge.

Advice &  Advice &  
informationinformation
Helping retailers  
manage those tricky 
people and customer 
issues.

News, intelligence  News, intelligence  
& insight& insight
Keeping retailers  
informed of market  
developments and 
trends.

Our purpose:Our purpose:
To help retailers succeed and strengthen NZ inc.

Our vision:Our vision:
To be asked first on anything retail. 

What we do:What we do:

Speaking up for  Speaking up for  
the sectorthe sector
Lobbying Government  
to create the best  
opportunities for  
retailers to shine.

 

TrainingTraining
Specialist retail training 
workshops, e-learning 
and free best-practice 
guides.



It’s hard to believe that, at the start of this financial year, 
COVID-19 still cast a long shadow over our country. In 
April 2022, the borders had only just reopened, significant 
COVID-19 restrictions remained in place impacting our 
sector.

There have been some changes to the  
governance of our association during the  
year. Former President Des Flynn retired  
from the Board - and from retail after an  
astonishing career spanning 67 years.  
In recognition of his service, the Board  
conferred Life Membership upon him at  
a special dinner in March.

We have also welcomed new directors onto  
the Board. Kristina Hitchcock from Postie  
Plus and Sonja Painter from Thrillzone were 
new directors elected last August; while Jenny  
Epke from The Warehouse Group succeeded  
Des on the Board in March 2023.

After the close of the financial year, the  
Board was sad to receive the resignation of  
Greg Harford, our Chief Executive, who is  
relocating to Canberra to take up a new role. 
Greg has valiantly defended the interests of  
our sector over many years, and played an  
important leadership role through the dark  
days of COVID-19. The Board and I thank  
Greg for his efforts and wish him all the  
very best for his future.

Financially, Retail NZ continues to perform  
successfully. Our 2023 financial accounts  
show a move away from our historic legacy  
special purpose accounting policies and  
moved to accrual accounting, which brings  
us in line with best practice. The result of this 
change means that we have brought some of 
last year’s revenue onto the balance sheet as 
income in advance. This one off adjustment  
has resulted in an accounting loss of -$81,085, 
but with an increase in our assets on the  
Balance Sheet. We are now positioned to  
operate more effectively moving forward. I 
would like to thank Greg and his team for the 
hard work done behind the scenes to achieve 
this important change in accounting policies.

FROM THE PRESIDENT

As a membership organisation, Retail NZ is  
in a very good space. Our members remain  
engaged, and it has been pleasing to see a  
good number of bigger retailers join us over  
the last year. However, the difficult economic  
circumstances at present do create challenges, 
and I’d like to thank our members for their  
support. Retail NZ is reliant on members to  
do its great work and speak up for the sector. 
Simply put, we can’t do it without you.

In closing, I would like to thank Greg and the 
whole of his team at Retail NZ for their efforts 
during the year in supporting our members. 
As well as championing the narrative around 
issues that matter to our sector. From small to 
larger retailers, the team have a vested interest 
in seeing all succeed, taking pride in their part 
of this wonderful retail industry.

I hope to see you at the AGM in Wellington on  
31 August.

Yours in retailing,

LIZ WHEADON
President



FROM THE CHIEF EXECUTIVE

2022/23 has been an astonishingly busy year for  
the team at Retail NZ as we have worked hard to  
support our members and our sector through a  
difficult year.

Anti-social behaviour, crime and  
violence
Perhaps the biggest issue facing our sector over 
the past year has been an ongoing escalation in 
anti-social behaviour, crime and violence towards 
retailers. These issues have formed a key part of 
our advocacy efforts over the past year, and we 
have successfully worked very hard to get these 
issues onto the political agenda. While there is 
always a lot more to do, we are getting traction. 
We have seen more focus from the Police,  
sizeable numbers of arrests, and the Government 
has come to the party with significant funding 
to support crime prevention in SME retailers. 
During the year, we hosted a series of training 
workshops around the country to support local 
retailers, and continue to offer online training.  
We remain firmly focused on these issues, and 
expect to release a detailed discussion paper on 
the myriad complexities of the issue later in 2023.

Fair Pay
During the year, the Retail NZ team spent  
a significant amount of time briefing members,  
preparing a governance structure and appointing 
legal counsel to support us through Fair Pay  
negotiations. Fair Pay marks the biggest change 
to industrial relations in more than 30 years,  
and puts industry associations like Retail NZ 
at the centre of negotiations with trade unions. 
While we think that the new law will add  
significant complexity and cost to business,  
and will ultimately reduce opportunities for  
workers, we stand ready to do our bit when it 
comes to negotiations. We are ready to go to  
advocate for our members, and the broader  
sector, through the negotiation process. By the 
end of the financial year, fair pay negotiations  
had not yet started for our sector, although  
negotiation processes for the Hospitality and 
Grocery sectors are in the pipeline and we expect 
formal negotiations to start later in 2023. 

Retail as a career
One of the key challenges we hear about from 
members is the difficulty of attracting and  
retaining workers across our sector. During  
the year, Retail NZ undertook a significant  
research project to understand perceptions of 
retail as a career, which has identified a number 
of challenges for us to overcome. At the time  
of writing, we are waiting to receive additional 
funding from Ringa Hora which will enable us  
to put in place a significant marketing campaign 
to help correct false impressions that many in  
the community have about our sector.

Cost of payments
After a multi-year advocacy programme by Retail 
NZ around the costs of merchant service fees, 
new Government legislation came into force in 
November which regulated interchange (a key 
component of merchant fees) in New Zealand for 
the first time. While this is a positive move, it falls 
short of the wholesale regulation of merchant 
fees that we had sought. Feedback from members 
suggests that it may not have achieved significant 
reductions, and this is something that we will be 
undertaking further research on during 2023/24.

Cyclones and Flooding 
In the latter part of the year, weather issues  
came to the fore, with Auckland and other areas 
facing significant flooding; and then Cyclone  
Gabrielle sweeping across northern parts of  
the country. The damage in these areas was  
immense, and Retail NZ stood up a response 
to support members, successfully lobbying to 
resolve a number of emergency management 
issues, and helping members apply for relief 
funding. We have also received funding to  
support a programme around business  
continuity, which is being rolled out in the  
2023/24 financial year.



Let’s Get Wellington Moving and  
other transport issues
Thriving retail hubs rely on being easily  
accessible for customers, no matter how  
they travel. It’s important that there are safe  
and efficient transport options for pedestrians,  
cyclists, bus and train users, and those who  
travel by car. During the year, we have been  
continuing to advocate with local authorities  
and central government for inclusive solutions 
that don’t have adverse unintended consequences 
for retailers. A key focus has been on the so-
called Let’s Get Wellington Moving Programme, 
that has near universal condemnation from  
local businesses, and the team has been  
working hard to get the Council there to  
adopt a commonsense approach.

Carbon Zero certification 
In an uncertain world, sustainability is an  
increasing focus for customers, our members, 
and for us an organisation. During the year,  
Retail NZ took steps to measure and offset its 
carbon footprint, meaning that we are now  
officially Carbon Zero certified by Toitu. As  
a national organisation with international  
members, we will always have a footprint  
associated with air travel. However, we aim  
to minimise that footprint, and are committed  
to offsetting it over time.

Leading Retailers’ Group 
Our Leading Retailers’ Group has continued  
to meet regularly throughout the year. This  
is a really important forum for larger and  
corporate retailers to network and exchange 
views on key policy issues. Guests through the 
year included David Seyour, Christopher Luxon  
and representatives from Mastercard, Westpac, 
GS1 and Ringa Hora. If you’d like to be involved, 
please reach out to the Membership Team to 
discuss options.

Looking ahead
There is a lot of advocacy work for us to do in the 
run-up to the election and beyond. The economic 
situation remains challenging, and Retail NZ will 
have an important role in speaking up for our 
sector to Government and other stakeholders. 
Internally, we have exciting projects underway to 
review and enhance our member offering, deliver 
new services and streamline our IT systems to 
better cater to member needs.

By the time you read this, I will have completed 
my term as Chief Executive. I’d like to thank 
the Board, my team, and all our members for 
your support, as well as our strategic partners, 
particularly Westpac, Z Energy, Visa, Union Pay 
International, Meridian and Mastercard. Your 
support helps us help our members, and our 
sector appreciates that.

Best wishes,

GREG HARFORD
Chief Executive



RETAIL NZ //

Net profitNet profit

-$81,085

Sector turnover  represented  Sector turnover  represented  
by Retail NZby Retail NZ

70% 
On average, Retail NZ was speaking On average, Retail NZ was speaking 
up for you in the media each weekup for you in the media each week

19 timestimes

Member equityMember equity

$948k



OUR DIVERSITY 
JOURNEY

The Board of Retail NZ  
aspires to reflect the  
diversity of geographies, 
ethnicities, genders  
and ages who are  
represented across  
New Zealand’s retail 
sector.

The Board has set targets  
to support this, and agreed  
to report progress against 
diversity targets annually.  
We are pleased to report  
a significant improvement  
in gender diversity at a  
governance level compared  
to last year.

Directors of Retail NZ are 
elected by the members.  
While this election  
happens democratically 
and members can choose 
for whom they vote, the 
Board is particularly keen 
to see younger directors, 
people from provincial  
areas and Maori, Pasifika 
and Asian ethnicity have 
representation on the 
Board.
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Greg Harford
Chief Executive

Aimie Hines
Manager, Public Affairs & Advice

Rachel McCarten
Manager, Brand & Marketing

Nigel Pounds
Manager, Partners & Members

Liz Wheadon 
PRESIDENT
Glengarry Wines Ltd.
 
Jules Lloyd-Jones  
VICE PRESIDENT 
Mitre 10 New Zealand

Des Flynn 
PAST PRESIDENT 
The Warehouse Group 
(resigned March 2023)

Richard Allin 
DIRECTOR
Pushbikes Ltd.

Jenny Epke 
DIRECTOR
The Warehouse Group 
(from March 2023)
 
Kristina Hitchcock 
DIRECTOR
Postie Plus 
(from October 2022)

Peter Kelly
DIRECTOR
Butlers Chocolate Café

Brian Lamont
DIRECTOR 
Allied Petroleum Ltd. 
(resigned 19 August 2022)

Scott McMillan
DIRECTOR
Tea Pea

Sonja Painter 
DIRECTOR
Thrillzone 
(from October 2022)

John Warwick
DIRECTOR 
Foodstuffs

BOARD OF 
DIRECTORS

LEADERSHIP 
TEAM

































Thank you to all our business partners

BYTE      MEDIA



TAKING RETAIL FURTHER //

Retail NZ incorporated // HQ
9/175 Victoria Street, Wellington 6011

PO Box 12-086, Wellington 6144
New Zealand Freephone: 0800 472 472

Australia Freephone: 1800 128 086
Email: info@retail.kiwi

Website: www.retail.kiwi


